MEMORANDUM

TO:

Sarah Huoh
FROM:
Rob Olague

DATE:
November 16, 2008
SUBJECT:
Childhood Obesity Celebrity Research
For the first assignment, survey critique, this memo will highlight some of the things I found interesting about the Telemundo report created by New American Dimensions.

TARGET AUDIENCE AND PUBLICATION

The audience of this report is very specific and localized to the Los Angeles market of Spanish-language television stations. The #2 station, Telemundo, is looking for ways to strategically position themselves to overtake the #1 station, Univision, in popularity amongst their core demographics. It is not for publication, and was privately funded by Telemundo to New American, which specializes in minority consumer surveys and marketing research.

