To the Editor,

This survey outlines the special challenges of Spanish-language networks in trying to reach a broad audience. Latinos are one of the largest-growing populations in the United States, and an attempt to educate them on news is an attempt to politicize that population. 

Politics has never been more important, and the ongoing efforts of Spanish-language channels in their news organizations could have a huge impact on the ways policy and law is changed and created in this country. The way the Spanish media informs their viewers has a huge effect on their outlook, which is why this survey is important.

 I think your audience would be interested to know how such a potentially powerful voting bloc might react to issues they care about – such as immigration, education, health, family values, and the environment.

Please let me know if you need any further information.

Regards,

Rob Olague

Media Outlets:

Time Magazine, CandidatoUSA.com, The Wall Street Journal, LA Times

