MEMORANDUM

TO:

Sarah Huoh
FROM:
Katy Wong, Paula Berg, Chan Lim, Rob Olague, Alex Gayda
DATE:
October 7, 2008

SUBJECT:
Midterm Exercise
The Annenberg School has asked its’ five most talented PR student to plan an event for Election Night 2008. The goals are to provide students with up-to-the-minute news and coverage on the presidential election and major races, create a forum for students, faculty, and staff to discuss the issues, encourage attendance by non-Annenberg students and attract significant media coverage.

TIMING AND LOCATION
We chose to do this event when the most breaking and interesting information would be coming out, after classes were over and polls are closed, with electoral votes being tallied. In talking to a few USC students, we found that students would be most interested in attending an on-campus event around 6:00, until the race was called for one candidate.  By this time most students would be out of class and would have voted.  We chose Trousdale as the forum area, due to the iconic imagery of Tommy Trojan in news media, and the ideal space of the Fountain. Earlier in the evening, we would have several smaller, issue-themed events, and later on, when the election news starts coming in it would turn into a more centralized viewing party.

EVENT COMPONENTS
We found in an informal survey of 7 students that people were most interested in high-profile speakers.  Using this information, we decided to invite Antonio Villaraigosa, Arnold Schwarzenegger, Walter Cronkite, Bill O'Reilly, and politically active performers or celebrities to perform and speak at the event. George Clooney and Jon Voight, have both come to speak at USC in the past, and are the caliber of guests we’d like to see at this event as well.

Some components students were most interested in were an art project in conjunction with the Fine Arts and Cinema schools, to let students express “Why I Voted”, which can be either political or personal.  Students were also very enthusiastic about a raffle when presenting their voting ballots.  We will be conducting exit polls at university polling stations, projecting large statistics on University buildings and screens, and incorporating up-to-date information from major networks on various screens and areas.  We will be projecting all of this information because students expressed high interest in knowing these results at the end of the night.

INVITATIONS AND PUBLICATION
We have a variety of ways to publicize the event that a poll of 5 students indicated would be influential in encouraging attendance:

•Fliers in Dorms

•Facebook and other social networking media

•Daily Trojan Advertisement

•Campus Fliers

•School Event Email Servers

•Encouraging professors to grant extra credit to those who attend the event

MEDIA OUTREACH

USC has a reputation for not being particularly politically active. The youth vote, or specifically, college-aged voters is expected to be a major factor in this election particularly. We will do exit polling at the on-campus polling places, and provide interactive media such as projected votes in comparison to the diversity on campus.  We will pitch this info to the media as a story on how USC is re-defining itself as a more politically active campus.

We will pitch major national, and local networks and news-related organizations to get involved, such as CNN, which did coverage of USC during the 2004 election. In addition, since we’re inviting members of the media to speak at our event, their home networks will probably come to cover them.

Many of our event components, such as “Why I Voted”, and crowds of politically involved young people provide powerful visual imagery of young people engaged in politics. Networks will be invited to share our own statistics with their viewers to help them understand the motivation and activity of a traditionally underrepresented group of likely voters.

We will be sending press releases highlighting the involvement of our high-profile guests, the unique nature of the information and visually appealing presentation to targeted media. These methods will guarantee substantial media coverage.

EVALUTATION METHODS
Our evaluation will be dependent on the amount of participation we receive from students, media, and the USC and Los Angeles community at large. We will be counting media outlets on-hand to attend the event.  Success would be 70 percent of our media guests are present to cover the event. We will conduct brief intercept surveys after forums about how this may have influenced students’ perception of Annenberg and information about how political issues relate to the school.

Some of the specific questions we’ve proposed to ask attendees are:

1. From a scale of 1 to 10, 1 being very satisfied and 10 being least satisfied, how would you rate today’s event?

2. What was your favorite part of the event?

3. Are you satisfied with the coverage of the election news that you received tonight?

4. Did you have the opportunity to interact and discuss issues important to you and share ideas on the country’s political future?

5. What do you want to see more of in the event for the next election in 2012?

Additionally we will provide a table staffed with Annenberg faculty for students interested in joining the Annenberg School.  Students can request more information about the majors and minors in Annenberg in addition to information about future events sponsored by the school.   Success would be defined by at least 100 students requesting this information.

