Ethics – Grading Criteria

INTRODUCTION (8)







8
Clearly states ethical position, orients the reader, gives 

main idea up front; includes blueprint or preview, if appropriate.

ETHICAL ANALYSIS (40)






40
In-depth analysis of the ethical dilemma including the stakeholders’
decisions, and the application of A Framework of Thinking Ethically 

(using two or three standards), is cogent, well-supported, persuades 
the reader.





(AND)

In-depth analysis of cases or examples at the heart of your dilemma,
(or references which you can compare) that might point to systemic 
problems happening elsewhere regarding your dilemma. These could 
be taken from the film, readings or your research.
TONE (8)








8
Appropriate to audience and topic: not too formal, not too informal; 
helps achieve desired ends.

ORGANIZATION (12)






12
Clear, logical structure; headline language and sections appropriate 
and well-chosen; your argument “builds” as a result.

CONCLUSION (6)







6
Summarizes main points (important), ties things together, establishes 
finality, ends positively with a final persuasive statement.

DOCUMENT DESIGN (10)






10
Correct memo format; good layout, typography, white space, readability;

professional look, use of business writing techniques we’ve talked about.

STYLE (20)








20
Uses plain English; good word choice; varied sentence structure; effective 
transitions; clear, concise language; has a mature, confident voice.

CORRECTNESS (16)







16
Error-free grammar, spelling, punctuation; careful proofreading; attention

to detail.










Total: 120
