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Event: Ketchum PR Research findings

I attended a Ketchum PR & Annenberg Research joint presentation at the Annenberg School. They presented their research findings regarding what kind of media was influencing in the US and a few countries abroad, which they called BRIC, for Brazil, Russia, India, and China.  One of the major points of the study was to show where “communicators”, or PR professionals were focusing energy vs where consumers were looking for information. Professor Swerling made a point to say that the industry and technology is moving faster, and PR in the future would be defined by transparency, engagement, and dialogue.

The crux of the study was that information is increasingly personalized. Mass media does not have the same kind of effect anymore and communicators will have to reach audiences in their sphere and context and relevancy are far more important than before.

They pointed out that online search was one of the most important things to pay attention to, and yet communicators were in the low under-10%’s using services such as SEOs (Search Engine Optimizers) in order to gain more recognition. They also noted that trust was down.

I found it very interesting; it confirmed a lot of my ideas about where internet media is going. The panel and audience were both well informed.
